
Power of Persuasion: 

Propaganda Techniques 



Write the following terms: 
•  Consumer 
     - a person who uses goods or services 

 
• Propaganda 
    - a message designed to persuade its intended   
      audience to think and behave in a certain 
      manner  
 
• Generalization 
    - a generalization is a broad statement about a group of people or things.  

It states something they have in common. 
 
• Faulty Reasoning 
 -  improper or mistakes in reasoning.  

It can also be a propaganda technique used to manipulate how you feel 
about someone or something. It gives ideas that can’t be proven as true 

 
 



Hasty Generalization 
 a conclusion drawn from too little evidence 

 

Example:    

  
 



Overgeneralization 
 a broad conclusion using all-or-nothing words 

like every, always, and never 
 
 

 
Example:  
“In times of crisis, every American  
supports his President.”  
 
Until every American can be contacted and 
surveyed, this statement cannot be proven 
valid.   Public support could change day by day and topic by topic.  

 
 
 
 



Circular Reasoning 
reasons that say the same thing over and over 

again using different words, but really do not 
say anything to prove their point. 

 
 
 
Examples:  
 
Whiter than white! 
Brighter than bright! 



False Cause 

the assumption that one event caused another 
because it occurred earlier in time 

Example:  



• Today, we are going to read a persuasive 
advertisement that uses propganda and faulty 
reasoning to try and convince you to buy their 
product. 

 

• First, let’s do a Cold Read of the ad first. 



 



 



 



 



 



 



 



For the remainder of class, work on the Shine N Grow 
analysis: 

1. Re-read the ad and highlight any sentences that show the author’s 
claim. 

2. Go through the ad again and underline any sentences that show an 
example of emotional appeal (Pathos). Label out to the side of the 
text. 

3. Go through the ad again and circle any sentences that show an 
example of a logical appeal (Logos).  Label out to the side of the text. 

4. Go through the article again and put a square any sentences that 
show an example of appeals by association (Ethos).  Label out to the 
side of the text. 

5. Finally, go through the article one more time and out to the side of 
the text, annotate (make a note) to the side of any sentences that 
show some sort of faulty reasoning and label what kind. 

Once you finish the close reading steps, begin completing the chart and 
answering the analysis questions. 

 

 


